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TRUMPF launches a new online magazine

New channel for digital storytelling about products, technologies and workplace issues

Ditzingen, October 26, 2017 – TRUMPF is launching a new online magazine as part of its corporate communications strategy. In taking this step, the high-technology company is responding to changing habits in media consumption – with an ever-increasing shift toward online material – and thereby promoting awareness of topics relating to TRUMPF. The new online magazine is aimed at existing customers, potential customers and job applicants as well as readers interested in technology and TRUMPF. The editorial team will write in a concise but casual style alongside images, videos and animations. Their journalistic goal is to provide content that is carefully researched, relevant, easily understood and entertaining.
The new online magazine will cover a diverse range of enjoyable and useful topics. Case studies, interviews and specialist articles on the key issues of Industry 4.0 or lasers and machine tools will provide information on products and technologies. There will also be various articles on working at TRUMPF, including articles on subjects such as agile project management or cultural events within the company. In addition, the online magazine will offer experts from the fields of research, science and industry a platform to publish their opinions. In short, the new online magazine will reflect everything that makes TRUMPF the company it is.            
TRUMPF continues to expand its owned media
In introducing the new online magazine, TRUMPF is expanding its range of in-house media. In terms of print publications, its two established and regular magazines (TRUe and LaserCommunity) will continue to provide information to their readers. In this respect, each of these publications has a different focus and target group. TRUe is a customer magazine aimed principally at clients in sheet metal processing, whereas LaserCommunity is a magazine for laser users that emphasizes lasers and their capabilities.
The new online magazine will initially be published in German and English. It is embedded into the TRUMPF website and is just a click away: www.trumpf.com/s/magazine	

Digital photographs in print-ready resolution are available to illustrate this press release. They may only be used for editorial purposes. Use is free of charge when credit is given as “Photo: TRUMPF”. Graphic editing – except for dropping out the main motive – is prohibited. Additional photos can be accessed on the company website: www.trumpf.com/s/mediaservice
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Homepage

The new online magazine has a responsive design and adapts its layout to the size of your terminal’s screen.
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Editorial approach

The editorial team writes in a concise but casual style, and will place increased emphasis on appealing images, videos and animations.




	
	
		
About TRUMPF
The high-technology company TRUMPF offers production solutions in the machine tool and laser sectors. It is driving digital connectivity in manufacturing industry through consulting, platform and software offers.TRUMPF is the world technological and market leader for machine tools used in flexible sheet metal processing, and also for industrial lasers.
In 2016/17, the TRUMPF Group – which has about 12,000 employees – achieved sales of 3.11 billion euros. With over 70 subsidiaries, it is represented in nearly all the countries of Europe, North and South America, and Asia. It has production facilities in Germany, France, Great Britain, Italy, Austria, Switzerland, Poland, the Czech Republic, the USA, Mexico, China and Japan.

For more information about TRUMPF go to www.trumpf.com


Contact person for the new online magazine:
Athanassios Kaliudis
Media Relations, Spokesperson Laser Technology
+49 7156 303-31559
Athanassios.Kaliudis@de.trumpf.com
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